Abstract: Financial institutions and contemporary business today have been transformed into a sharia-based financial institution and business. However, this change of a new transformation is done systemically by system and not implemented by culture. Thus, despite the growth of Islamic bank is so high, polemics is increasingly unsettled. Based on this, the necessary of transformation of corporate culture has to change based on Islamic values to create sustainable development and competitive advantage. This paper attempts to offer relevant ideas based on Islamic corporate culture. At the end of this paper, the author offers the characteristics of Islamic corporate culture, corporate culture in Islamic bank in Indonesia, and the development of quality of Islamic corporate culture on Islamic bank in Indonesia. This paper concludes that Islamic corporate culture has a major role in increasing employee motivation, employee work ethic, job satisfaction, employee's prestigious behavior and employee performance. Thus, it is important for Islamic banks to develop the quality of corporate culture based on Islamic values.
Introduction
The occurrence of globalization and economic recession late 1990s led to the company radically forced to change its strategy and operations of the business. 1 Changes in technology, market information systems, global economy, social values, workforce demographics, and political environment have a significant impact on processes, products and services produced. 2 Changes in business processes can affect the performance of the organization, customer satisfaction and financial performance. 3 Lack of skills to adapt the management of the changes will lead to missed opportunities, career stagnation, self demotivation, implementation and poor quality. The results are delayed, additional costs, as well as the marginalization of the organization. 4 Organizational Culture: Theoretical Overview Organizational culture is a unity between "values", "belief" and "standard" that affects the mind and behavior of people in the company. 15 Guiso, et.al, stated that organizational culture can be formed as a result of the creation of integrity among managers and employees. 16 Organizational culture includes the mindset, feelings, and reactions that guide decision-making and other activities of the members of the organization. Successful organizations have a strong work culture so as to attract, keep and reward for anyone who meet obligations and achieve the target. 17 Robbins presents seven characteristics of organizational culture: innovation and risk-taking, attention to detail, outcome orientation, people orientation, team orientation, aggressiveness, and stability. 18 Specifically, the culture has five roles. First, culture provides a sense of identity and pride for the employees, which is to create a clear distinction between organizations with another. Second, the culture facilitates the formation of a culture of commitment and thinking broader than one's own interests. Third, it strengthens the organization's standards of behavior in the build superior customer service. Fourth, it creates a culture of adaptation patterns. Fifth, the culture builds control systems throughout the organization. 19 The culture of the organization will have an impact on improving the quality of employees; 20 organizational performance; 21 and increase customer satisfaction. 22 
Islamic Organizational Culture: Conceptual Framework
Islam as a religion and a source of ethics has donated various concepts regarding various aspects of life, including in the organization. An organizational culture which is the implementation of the values embraced by the people of an organization can also be constructed using the values of Islam. Just as the concept of sincere, trustworthy, and the congregation. They are derived from the teachings of Islam. But not many organizations in the country use it. In fact, some of these values have been practiced by organizations outside of Islam. 23 15 Jernej Belak, "Organizational Culture in Relation to Enterprise Life Cycle", Kybernetes, Vol. 45, No. 4 (2016), 680-698. 16 Luigi Guiso, et.al, "The Value Of Corporate Culture", Journal of Financial Economics, Vol. 117 (2015) , 60-
76.
17 Lukman Hakim, "Budaya Organisasi Islamimi Sebagai Upaya Meningkatkan Kinerja", Iqtishadia, Vol. 9, No. 1 (2016), 179-200. Organizational culture is built with a set of common values that all behavior in organizations. Islam as a source of values also has values that can be used as building a strong organizational culture. The values in the organization is also required to bind the manager and everyone in the organization to a unified whole. 24 According to Hakim, the Islamic organization's culture is a value that is taken and developed to be applied in everyday life or activity using Islamic values in accordance with the guidelines of Islam, namely the Quran and Hadith. 25 According Kusumawati, an Islamic organization culture values, thoughts and symbols based on Islamic norms that influence behavior, attitudes, and habits of a person's faith in some areas of life. 26 Islamic organizational culture will lead to an Islamic perspective within the culture in order to provide a basis that can make the forms and ways that need to be organized collectively through an organization, making a call or invitation to a person (leader) to follow the teachings and rules. 27 As word of Allah: Standardization of Islamic values in business, according to the Rival, is conducting business transactions according to the corridors of sharia. Second, not conducting business in a manner such falsehood maysi> r, ghara> r, riba> , z} ulm, fraud, murder. Third, the purpose of a charitable act is not only oriented to the material (qi> mah ma> diyah), human values (qi> mah insa> niyah), moral values (qi> mah khuluqiyah), and the value ru> h} iyah (qi> mah ru> h} iyah). 31
Enforcement of Islamic business standards will be established to gradually characteristics company culture based on Islamic values, such as innovation continues to grow and the introduction of profit and loss sharing, attention in the details as sharia corridor, oriented to h} ala> l results, mas} lah} ah maximization, and the creation of a balance of advantages and hereafter (fala> h} ); human orientation as caliph in the world, team orientation based on s} iddi> q, trust, sermons, fat} a> nah and the principle of friendship; aggressiveness is not value-free, and pay attention to the social aspects (zakat, donation, charity, endowments); stability in terms of fulfillment of maqa> s} id shari> a, and the creation of a barakah.
Based on the explanation in a variety of sources in the preceding discussion, it can be a comparison of the characteristics of organizational culture in general with Islamic organizational culture as follows: which is known to ih} sa> n and itqa> n. Ih} sa> n and itqa> n are two values that can not be separated, where the value of charity join a company that encourages people to work as a member of the entire company. In the execution of a corporate culture, ih} s> an will bear the mental attitude of sincere, patient and resigned. This mental attitude encourages disciplined work attitude, meticulous, accurate, timely, consistent, effective, optimal, and appreciate the creative collaboration. All this work attitude ultimately boils down to integrity and professional in their work, which is called itqa> n. According to Aziz and Shofawati, Islamic organizational culture has a significant effect on Islamic work motivation. This shows that MSME in Magetan has adopted the Islamic organizational culture based on the Quran and the Sunnah of the Prophet Muhammad and the Islamic work culture is applied in organizations that create the motivation for employees. and ends with the sincerity of the results achieved. e. Integrity: Correspondence between words and deeds in implementing the work ethic, values, policies and rules of the organization consistently so trustworthy also continue to adhere to professional ethics and business, despite the difficult circumstances to do so.
f. Business-oriented: Be responsive to changes and opportunities, always think and act to generate added value in his work. g. Customer satisfaction: Having awareness of attitudes and actions aimed at satisfying external and internal customers within the Company. 6. BNI Syariah 44
All human BNI Syariah also have values that serve as a guide in every behavior, Despite the development and growth of Islamic Bank is currently very high, which products and the market is growing so fast and dinamic. Nevertheless, practice in Islamic Bank today is much different from the theoretical models that promote the practice of profit and loss sharing. 45 It can be seen from significant deviations in the structure of assets following. 46 The deviation of Islamic bank practices does not stop there. A similar case was also conducted by Bank Mega Syariah which dominated the distribution of mura> bah} ah accounts receivable of 99.38% in 2013, and as much as 97.8% in 2014 and 2015. 47 In 2013, Bank Syariah Mandiri Bogor exposed cases of fraud by invoking the fictitious loan amount 102 billion rupiah conducted by three employees of Bank Syariah Mandiri Bogor. 48 In the system, Bank Syariah Mandiri is a bank that has a market capitalization fund's largest Islamic bank in Indonesia, even financial achievements so stunning. Still can commit fraud conducted by superiors managers (top management).
Seeing problematic, we can conclude that, the growth of Islamic bank is so high, only due to the high share of the market muslims in Indonesia, as well as systemic demands by Bank Indonesia in order to convert the commercial bank to commercial Islamic bank. Thus, the Islamic banks are running at this time still in the system, which is still transfixed by the standarization of the Financial Services Authority (FSA), National Sharia Board Fatwa Indonesian Ulama Council (DSN-MUI), and Supervision Sharia Supervisory Board (DPS).
On the basis of the case, if the Islamic bank does not immediately make corrections to the organizational culture of the company well, then there will be a gradual failure. Factors that cause failure include failure of leadership transformation, do not appreciate the external changes that are so fast, the failure of managers in paying attention to employee involvement. 49 Failure indicates that the traditional model does not provide answers to the problems encountered. 50 Islamic bank is designed to introduce Islamic values in the field of finance and banking. The advantage of Islamic banking is not only determined by the things that are visible (tangible), but also by things that are invisible (intangible), such as the extent to which the values of Islam are implemented and how strong those values incorporated into the corporate culture. Islamic corporate culture for Islamic banks is the soul and personality should be reflected every day and in all activities in the company. In addition, the islamic corporate culture for Islamic banks also creates an identity that distinguishes Islamic banks than conventional banks. 51 Growth and development of Islamic banks should not only be applied in the system (by the system) but must be accompanied by the application of culture (by culture). By developing a corporate culture of quality in accordance with Islamic principles, the company may provide justice, and did not commit fraud (fraud) are systemic. Rijal, 52 Hussein, et al 53 states, that the culture of the organization has affected the growth and development of the organization.
The leader, as the motoric companies have an important role in the realization of Islamic corporate culture. Leaders who are honest (s} iddi> q), responsibility (ama> nah), professional (tabli> gh), and smart (fat} a> nah) can be role models for employees. Thus, the implementation of Islamic leadership style will be able to create an atmosphere of Islamic values-based corporate culture significantly. The identity of the leader can start in becoming a leader for themselves as word of the Prophet Muhammad. Conclusion 1. Growth and development of Islamic banks should not only be applied by system but must be accompanied by the application of culture (by culture). Islamic corporate cultures in Islamic bank in Indonesia have to be evaluated and improved in order to create superior competitiveness (competitive advantage) and sustainable development. 2. The characteristics of Islamic corporate culture are innovation continues to grow and the introduction of profit and loss sharing; Attention in the details as sharia corridor;
oriented to halal results, mas} lah} ah maximization, and the creation of a balance of advantages and Hereafter (fala> h} ); Human orientation as caliph in the world; team orientation based on s} iddi> q, ama> nah, tabli> gh, fat} a> nah and the principle of friendship;
Aggressiveness is not value-free, and pay attention to the social aspects (zakat, donation, charity, endowments); Stability in terms of fulfillment of maqa> s} id sharia, and the creation of a blessing. 3. A major factor in the realization of Islamic corporate culture can be determined by a leader who is running the company. Leaders who are honest (s} iddi> q), responsibility (ama> nah), professional (tabli> gh), and smart (fat} a> nah) can be applied by role models for employees. Thus, the application of Islamic leadership style is a major factor in the realization of Islamic corporate culture. 4. Islamic Corporate culture has a major role in increasing employee motivation, employee work ethic, job satisfaction, employee's prestigious behavior and employee performance. Belak, Jernej. "Organizational Culture in Relation to Enterprise Life Cycle". Kybernetes, Vol. 45, No. 4, 2016. 
